


EXCITING
INSPIRATIONAL
TARGETED

For more than 30 years Marlin magazine has
stood aloneastheauthoritative leader in big-
game blue-water fishing. You'll find a copy
prominently displayed in most every salon
of the finest sport-fishing vessels fishing
today. Walk the docks and hear the most
a uent anglers and the top captains and
mates in the world talk about every article,
every issue. Our large and highly successful
audience is not comprised of dreamers; they
live the dream. We are the No. 1 vehicle for
those who want to reach this prestigious
universe of blue-water fishermen.




MARLIN is produced by BONNIER, a family-owned,
international multimedia entity that operates 175 companies
in more than 21 countries.

In the U.S., BONNIER is the leading developer of passionate
enthusiast audiences, with 50+ special-interest brands and
related multimedia projects and events.

Bonnier was named 2011 Publishing
Innovator of the Year by Publishing
Executive magazine.
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MAGAZINE

40,000

Circulation

120,000

Total Audience

8x

Frequency

1981

Year Established

THE INTERNATIONAL SPORTFISHING MAGAZINE

ONLINE

155,000

Monthly Page
Views

33,000

Monthly Unique
Visitors

10,000

Opt-In eNews
Subscribers

14,000
Opt-In eMail
Subscribers

6,157
Facebook &
Twitter Followers

DIGITAL
All 8

Issues Available
on Zinio, iPad
and the Nook 24

VIDEO

156

Videos Hosted

New Videos in
20M

33,400

Number of Plays
in 20T

187,444

Minutes
Downloaded in
2011

EVENTS

11

International
Events

50,000

Audience

1,700

Participants
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BRAND
READERSHIP OVERVIEW

DELIVERING AN AUDIENCE OF COMMITTED CONSUMERS, Marlin has remained
the most successful and loyally read publication dedicated to the sport since 1981. With
articles on people, places and things that epitomize the sport, Marlin offers its readers a
complete source for the lifestyle they love so much.
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Coffs Harbour, Austrodin

© CIRCULATION

Connecting from coast to coast and around the globe,
Marlin targets the international brotherhood of big-
game saltwater anglers like no other magazine can. No
matter where you’re at in the world, it’s tough to board
one of these amazing fishing vessels and not discover
the newest copy and back issues of Marlin in the salon.

................. Booked a charter

Average HHI $310,000 Average spent on trips

Average net Worth......cccceveveviveccececnne, $2,240,000 Fish offshore per year .....ccovveveececieveieeenns 73 days
MALE e 97% Took action from reading Marlin .........ccuveeceeveeeeennne. 96%
College-educated......ocooieeeeiieececceeee e Fish OffShOre ..o 98%

[N F= T <Y U Fish tournaments ..., 52%
Read 4 of the last 4 iSSUES .....ccecvveveeivieeeecee BOat OWNEIS ...
Average minutes spent per issue....

International: 5%

Property owners

Fished in salt water ..., Source: 2010 Subscriber Study Source: ABC Audit June 2011
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