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BRAND
READER PROFILE OVERVIEW

THINKING ANGLERS

PORT FISHING offers a cutting-edge, inclusive perspective on the sport of saltwater angling. It appeals to a
national and international audience, which is reflected in its features they offer a balance in areas of coverage,
types of fishing and species.

A BB s 47 Fish nearshore ... 71%
Average HHI ...t $172,800  Fish tournaments.......coveeveererereresssnesessenenes 35%
Average net worth......cevvevevcecennnnene $1,135,800 BOAt OWNEIS.....oveveecererrrrrrsreresese e sssssssseenes 77%
MaLE ot ———————— Own 2 or more boats.......uvvesenennnnnnnnns 36%
College-educated........cvereereccrrccrerecerenene Plan to buy a boat in next 2 years................. 38%
Y F= T =T T Property OWNErS ......cvevrrsrerereseesessessessessens 94%
Read 4 of the past 4 issues .... Own vacation property.......n. 21%
Fished in salt water.........coceevverrcrieriereenne. Own vacation waterfront property................. 62%
FiSh PEr Year ... sesssaeees 78 days Took a tripin past 12 months.......ccceveeeeeenenen. 72% Source: ABC Audit June 2011
Fish offShOre ... 74%  Fishing trips and vacations..........ccc...... 3 per year
FiSh iNSNOre ... 78% Average spent on trips.....ccccceveveeeereenn. $5,469
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EDITORIAL TEAM

AWARD-WINNING

BRAND
OVERVIEW

S RN . . g+ o
PORT FISHING'’s experienced, award-winning editors, who have more than 100 combined years of expertise,

make up the most celebrated editorial team in saltwater fishing.

EDITOR-IN-CHIEF

Doug.Olander@bonniercorp.com

EDITOR

news and outdoor sports. Born

and New Products departments.
Chris.Woodward@bonniercorp.com

Doug Olander has served as editor-in-chief for SPORT
FISHING magazine since 1994. A lifelong angler with a graduate
degree in fisheries science and a passion for marine conservation,
Olander has put together a top-notch editorial team and made
SPORT FISHING a multiple-award-winning, cutting-edge publi-
cation for hard-core saltwater-fishing enthusiasts.

Chris Woodward joined the team in 2001, after 17 years as
a newspaper and online journalist covering lifestyle trends,

began fishing as a child. She has since pursued the sport throughout
the Western Hemisphere, from clear, shallow flats to abyssal blue
water offshore. Her hands-on approach and attention to detail in
research and writing make her the go-to person for the Electronics

SENIOR EDITOR

Mike Mazur grew up fishing the small streams of rural
Maryland but quickly developed alove of saltwater fishing — along
with adeeppassionforwriting—aftermovingtothe coastal water-
ways of Jupiter, Florida. Mazur began his outdoor-writing career
at SPORT FISHING magazine as its managing editor and then
went on to edit Fly Fishing in Salt Waters for several years. He is a
member of the IGFA’s International Committee.
Mike.Mazur@bonniercorp.com

PACIFIC COAST EDITOR

Jim Hendricks serves SPORT FISHING magazine as Pacific
Coast editor. As an award-winning boating and saltwater-fishing
writer and editor, and a lifelong angler, he has chronicled salt-
water fishing and boating around the world since 1975, and has
been a boat owner and skipper for more than three decades.
For 14 years, Hendricks served as the editor of Trailer Boats
magazine, and in 2003, Hendricks won the prestigious Moulton
H. “Monk” Farnham Award for Excellence in Editorial Com-
mentary.

Jim.Hendricks@bonniercorp.com

MANAGING EDITOR & SOCIAL MEDIA MANAGER
Stephanie Pancratz has been a key behind-the-scenes member
of the SPORT FISHING team since 2008. A lifelong central Flo-
ridian, she has served as managing editor for Orlando-area print
magazines and online initiatives for almost 15 years. In addition to
overseeing the day-to-day logistics of SPORT FISHING magazine,
Pancratz uses her strong Web and social-media background to coor-
dinate synergies between the brand’s print and social-media compo-
nents, including Facebook, Google+, Twitter and Foursquare.
Stephanie.Pancratz@bonniercorp.com

AWARDS cceived from FMA, BWJ and FOWA

Best Cover Best How-To Feature Best Commentary
Best Boating Feature Best Electronic Media Excellence in Craft

Best Color Photography Best Editorial Best Feature Design
Best Saltwater Fishing Feature Homer Circle Award Best Feature Lead
Best Magazine Feature Writing Excellence Moulton H. Farnham
Best Conservation Feature Publisher of the Year
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