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Passionate

82 days averaged per year fishing

25 years spent fishing

66% participate in offshore fishing
83% participate in inshore fishing
72% participate in nearshore fishing
67% traveled to fish in the past year

@ Boat Ownership

83% own a boat

1.4 is the average number of boats owned
36% own 2-plus boats

14% own 3-plus boats

Average size of largest boat is 24 feet

4 boats owned in lifetime

[ AcTiONS | 32% plan to buy a boat in the next 2 years

A.fter Reading Types of Boats Owned

73% own an outboard boat

readers take actions after reading about your 38% own center consoles
products and services in our publications and on our websites. 21% own walkaround/cuddy cabin

48(y h Accessories/Electronics

0 purc ased a prOdUCt 97% own marine accessories and equipment
95% own marine electronics

83% have PCs on board

95% have high-end electronics on board

63% visited an advertised website
57% discussed an article or referred someone to it

Source: 2008 Reader Survey
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| LEGENDARY
Dedicated Authorities

Salt Water Sportsman is legendary in the fishing world because of its talented, world-
class editors, who are completely dedicated to promoting saltwater fishing. These ex-
perienced fishermen take pride in being authorities on the sport, advocating for sound
fisheries management and conservation and helping saltwater fishermen catch more
and bigger fish year after year.

EDITOR-IN-CHIEF

John Brownlee has extensive
experienceinthe magazine busi-
ness, having previously served
for 12 years as a senior editor at
Salt Water Sportsman and later
at Sport Fishing and Marlin
magazines. He also played a
major part in launching a niche
magazine, Center Console
Angler, in 2006. Brownlee has
fished extensively throughout
North and Central America
and the Bahamas and is an
accomplished light-tackle and
big-game angler. He's also
a dedicated conservation-
ist and currently serves as a
board member of The Billfish
Foundation.

EDITOR AT LARGE
George Poveromo has been with Salt Water Sportsman since
1983. He is the producer and host of the Salt Water Sportsman
National Seminar Series, as well as, the NBC Sports Network
television series George Poveromo’s World of Saltwater Fishing.
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MANAGING
EDITOR

Nick Honachefsky has
been writing and film-
ing professionally in the
saltwater fishing indus-
try for over 15 years.
Born with an insatiable
drive for adventure, a
love of all things fish-
ing and a passion for
writing, he has exten-
sively explored the
shores of North and
Central America, the
Caribbean islands and
Mexico. From surf-
casting the sands for
striped bass to deep-
dropping  100-mile
canyons for swordfish,
he brings a wealth
of experience to Salt
Water Sportsman.

SENIOR
EDITOR

Glenn Law is an award-
winning writer and
editor who has been
losing fish and wear-
ing out boat shoes for
more than 20 years. As
senior editor for Salt
Water Sportsman, he
brings practical expe-
rience of inshore and
offshore fishing and
boating in the United
States, the Bahamas
and throughout Latin
America to his monthly
electronics column and
regular features.

CONSERVATION
EDITOR

Rip Cunningham pre-
viously worked at Salt
Water Sportsman for
33 years, 20-plus as
editor-in-chief and pub-
lisher. He has been the
recipient of conserva-
tion awards from the
IGFA, the CCA and
the Federation of Fly
Fishers. He currently
serves as vice chair
of the New England
Fishery Management
Council and is active
in a number of fishing
organizations.
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http://SALTWATERSPORTSMAN.COM
http://www.facebook.com/swsportsman
http://twitter.com/swsportsman

